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“We continue to make strides on our Total Home strategy, with 10% Pro growth in the U.S.
and 5% increase in Lowes.com sales. | am confident we are making the right investments -
in our associates and in our business - to drive long-term growth. We also continue
to improve operating margin, demonstrating our ongoing focus on driving productivity.”

— Marvin R. Ellison, Chairman & CEO 8 of 15 Regions Delivered Comp
Growth Above Company Average

Note: Q4 2022 includes a 14th week compared to Q4 2021, which had 13 weeks. Comparable sales are based on comparable 14-week periods.
Adjusted Operating Margin and Adjusted Diluted EPS are non-GAAP financial measures. Refer to ir.lowes.com for a reconciliation of non-GAAP measures.
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Total Home Strategy Updates

Capitalized on Pro momentum
by growing our MVPs Pro Rewards
and Partnerships Program.
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Elevated our private brand offering - including
expanding STAINMASTER®into hard flooring and paint.
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Continued rollout of market delivery model
for big and bulky products, supporting
1,000+ stores across 10 geographic regions.

Doubled since 2019
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Note: FY 2022 includes a 53rd week compared to FY 2021, which had 52 weeks. Comparable sales are based on comparable 53-week periods.
1Adjusted Operating Margin and Adjusted Diluted EPS are non-GAAP financial measures. Refer to irlowes.com for a reconciliation of non-GAAP measures.



LOWES

Providing a full complement of products and services for Pros and Consumers
alike, enabling a Total Home solution for every need in the home
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