“Strong execution enabled us to meet continued broad-based demand, as we delivered over 15% growth in
all merchandising departments, over 20% growth across<all geographic regions, and triple-digit growth
online. We continued to invest in the future growth of the company, including a $100 million investment in
the quarter as part of an ongoing effort to reset the layout of our U.S. stores, making them easier to shop

with improved product adjacencies, especially for Pro customers. Our omni-channel transformation
continued in the third quarter with further investments in Lowes.com and our supply chain. | remain
confident that we are making the right strategic/investments to deliver sustainable, long-term growth. |

would also like to thank our outstanding frontline associates for their unwavering commitment to
customer service and safety.”
- Marvin R. Ellison, Lowe’s President and CEO
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for Associates in Response to COVID-19
Our highest priority will always be protecting the health and safety of our associates and
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http://corporate.lowes.com/covid-19-response
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